1. Affinity Diagramming User Inputs
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2. Deriving Key Insights from Users

Q, Key Insight

Awareness about and visual impact from
sustainable lifestyle needs to be raised together
with a well-rounded incentive scheme to drive
change.

Low priority of sustainable living and many
small inconveniences hinder adoption of the
app and a sustainable lifestyle.

Motivators for change or to adopt sustainable
living habits: Incentives, Tangible & Relatable
outcomes/impact to target audience, Start with
small changes, FOMO attitude

Edit this box with your summarized insight
(Double click the box to edit the text)

[C7 Supporting Research Notes
*Copy & paste supporting interview sticky notes below
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Drew unobvious
insights from
multiple groups of
ideas from the
offinity diagram.



3. Defining Our Persona

"Only 2 of my 15 closest friends know about
sustainable or carbon footprint”

"I will be motivated if | can see the impact of my
actions or if it impacts areas like my career or
finances.”

"Sustainable lifestyle? You mean Reduce, Reuse,

Goals & Tasks

Charles Kyen

Demographics

Adopt sustainable lifestyle habits in his daily routine.
Age: 30 Feel good about himself with the least effort possible.
Profession: Accountant
Single
Tech Savvy

Recycle? Oh, my food choices are included as well?"

Needs

- Fuss free, easy to use, low maintenance app

- Bonus if it is fun, provides incentive

- Willing to adopt easy sustainable lifestyle habits

- Would like to know more about what other ways h
do good, especially easy-to-do methods.

- Want to see tangible impact of lifestyle changes, ¢
trees dying.

- Want to see impact on my career, finance or socia

Pain Points

- No time to track and input data and check off acti
- Too many aspects of sustainable living to focus o
- Don't like to commit to regular use.

- Sustainable living requires too much thinking and
evaluation.

- No monetary incentive in app.

- Don't like to pay.

Defined a persona
based on the
insights, pain
points and goals
from our user
interviews.



4. Charting User Journey Map

As-is Journey Map
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6. Storyboarding

Storyboard
keyframes of the
app to illustrate
integration into
userss life.



/. Prototyping ShopWithU

ShopWithU (At Super Market) . .
e i ShopWithU is a

== Reka makes here.

sustainable grocery

shopping
companion.

Charles is at the supermarket;
looking for something to cook for Let us shop Let us$hop

dinner. He sees something with you! with you!
5

interesting, and gets out the Reka
app to find out more about it by :
o
e 2 &0

scanning the QR CODE.




8. Prototyping Adva Food Journa

Charles reads
the Food
Stories blog on
his own time.

of Phone
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Opt for seasonal food for lower
carbon footprint

Many fruit and vegetables have a low carbon
footprint, but this depends on the place
they’re grown and packaged. Seasonally
grown produce tends o have a lower carbon
footprint because it's grown withou! artificial
heat. And, if it’s grown locally, its food miles
the distance a product has travelled between
its origin and supermarket shelf

Fruits that are in
Season Now

en

Reka Food Journal (At Home)

Copy of Phone

Choose less processed foods to
lower carbon emissions

s requied

cuce It Thle #eds 1o mors carton
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How to reduce your carbon

footprint
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AdvaFood Journal
provides engaging
content for
sustainable food
and lifestyle
choices.



9. Prototyping T

What's in my
fridge?

_t/:l:_ Communitysé’?

- G
Exchange

ne Mindful Market

The Mindful Market
Is a surplus food
trading community.



